An increased interest in psychological knowledge that is typical of the media sphere defines the important role of psychological disciplines in the training
Problem
Enriching education with psychological knowledge reflects the increased importance of a psychological paradigm in social analytics.
This trend is typical of many specialities in the Humanities, but in particular it is inherent in the communicative disciplines. The article examines the current problems of professional training of specialists in the field of mass communications:
journalists, experts in the field of advertising and public relations.
One of the most serious objectives of optimization of modern education is its contents.
What are the grounds for information selection from the huge flow of knowledge circulating in the information space? (The "there is no extra knowledge" message does not work anymore due to the increased loads of information and the limited resources of a human brain).
Psychological discourse is a significant part of the information environment, in which the educational process of media experts is carried out. In this environment, an important place is taken by the "masscult psychology" represented by the available resources of the Internet, television, magazines and the "pop psychology" books.
The educational literature market is literally flooded with books of a dubious scientific value.
A variety of publications' titles include the word "practical". This word contains a hint or a direct reference to the fact that the book can be a guide to managing people. Some unconfirmed "theories" enjoy undeserved popularity. Their success is due to the fact that they are similar to the practical recipes.
In our opinion, the main features of the masscult of psychological information in the field of education are: 1) a game principle, entertainment; 2) simplicity, low standards of scientificity; 3) eclecticism; 4) focus on the cognitive control of behavior (Neskryabina, Palieva: 2011, 6) .
The relevance of psychological knowledge, its availability and quality result in the fact that the students acquire certain sets and stereotypes that have to be overcome in the training of such courses as "psychology" and "psychology of journalism".
Unconscious desire to see a respondent
as an obedient object of influence determines which psychological concepts are popular among students, which ones are most memorable and are used when writing term and diploma papers. These popular ideological complexes include the following concepts: manipulation of consciousness, unconscious perception, virtual reality, clipping thinking, mythologism of mass consciousness, social constructivism and others.
One of the harmful sets is a belief that the student should not learn general psychology, but learn versions of psychology adapted to their profession. It seems more practical. But in reality, such practicality often becomes a simplified study of a human being. Of course, there are specific features of media psychology but the professional psychological culture of media experts is not limited by them. This does not mean that there is no need in specialized books. But such textbooks must either contain sturdy, without exceptions and simplifications, general part, or be an addition to the textbooks on general psychology (Neskryabina 2008: 5) .
Selection of material for inclusion in the training courses can be expressed and analyzed as a system of interrelated criteria of the importance of psychological information. In our opinion, among these criteria the leading ones are: the standards of scientificity, systemacity, problematicity and reflexivity. These principles are interrelated and, in part, inter-determined, but at the same time can be described separately.
Standards of scientificity
In spite of doubt about the relevance of traditional standards of scientificity occurred in the academic and media discourses (which, in particular, is expressed in the popularity of "social constructivism" and "discourse analysis" (Jorgensen, 2008: 198) , we believe that the classical rationality with its ideal of objective knowledge has not lost its significance. This opinion is due to the fundamental unity of the process of knowledge development, as well as the observed theoretical and methodological continuity of the scientific progress.
One of the most important reasons that a judgment belongs to the scientific discourse is a high level of its criticality. As for the opinions of psychologists that can be heard on television, it seems that they often lack criticality. This is especially noticeable when they judge personal qualities of some character based on the results of a brief observation of his behavior.
An insufficient level of criticality is manifested in the fact that some scientific problems are already claimed to be solved.
In particular, this applies to the theory of the unconscious, the theory of memory, some theories of psychological types, etc. I think that the subject of the unconscious should be unfolded in all its complexity, because the understanding of the conditions and the possible influence on consciousness and behavior, in particular, media influence, depends on the interpretation of this modality of mentality. Today, the main source of the increase of knowledge in this area is neurobiology (Chernigovskaya, 2013: 10) . One of the topical problems remains the problem of the unconscious in the mind's structure and its role in the media psychology. In the way of how this phenomenon is interpreted there are unverifiable stereotypical views and estimates that acquired the status of a scientific tradition due to their stability. Thus, one of the papers states that "...both social mythologems and artificial stereotypes can exist only in the unconscious sphere, beyond rational comprehension" (Kovalev et al., 2013: 23) . In this kind of judgments the unconscious is equated with the incomprehensible and unexplained, which makes its ontological status problematic. The answer to the question of how the unconscious exists in the mind depends on how we will be presenting its circulation in the media space. We must honestly admit that our knowledge of these processes is still hypothetical. 
Reflexivity
The necessity of reflexivity as criticality was already mentioned above. However, there are some aspects in this problem that require a separate discussion. Let us mark out some important directions of the study. In teaching psychology we should avoid the temptation of simplicity, entertainment and simplified practicality. Teaching strategies do not have to follow the imperfect social practice, they should be focused on the high standards of scientificity.
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